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NONLINEAR ANALYSISNONLINEAR ANALYSIS
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Reality can be simulated through cybernetic feedback loopsReality can be simulated through cybernetic feedback loops

The The SCHMIDTSCHMIDT--AnalysisAnalysis shows the dependencies and interactions of any systemshows the dependencies and interactions of any system
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II--MATRIX: CYBERNETIC SOFTWAREMATRIX: CYBERNETIC SOFTWARE



EFFECTIVE RISKEFFECTIVE RISK--MANAGEMENTMANAGEMENT
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KEY INDICATOR INTERFACESKEY INDICATOR INTERFACES
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KEY FUTURE TRENDSKEY FUTURE TRENDS
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ENDONOMICS ENDONOMICS -- 11

•• 1. Price 1. Price flucationsflucations are always relative to each other which means are always relative to each other which means 
nothing else that absolute numbers say nothing about the stabilinothing else that absolute numbers say nothing about the stability of ty of 
a system.a system.

•• 2. Price fluctuations are all an economy is about whether we are2. Price fluctuations are all an economy is about whether we are
trading in stocks, bonds or commodities.trading in stocks, bonds or commodities.

•• 3. Cash is under certain circumstances the most valuable commodi3. Cash is under certain circumstances the most valuable commodity ty 
of all.of all.

•• 4. The relativity of prices forms the relativity of purchasing p4. The relativity of prices forms the relativity of purchasing power.ower.
•• 5. The relativity of purchasing power forms the exchange rates.5. The relativity of purchasing power forms the exchange rates.
•• 6. Market fluctuations can be at all time calculated with no res6. Market fluctuations can be at all time calculated with no respect to pect to 

dimensions.dimensions.
•• 7. Markets are cybernetic feedback loops of prices differences.7. Markets are cybernetic feedback loops of prices differences.
•• 8. The memory of the overall market is hidden in every relative 8. The memory of the overall market is hidden in every relative 

market fluctuation.market fluctuation.



ENDONOMICS ENDONOMICS -- 22

•• 9. Cybernetics is the only realistic tool to make hidden pattern9. Cybernetics is the only realistic tool to make hidden patterns of market s of market 
fluctuations visible.fluctuations visible.

•• 10. Human 10. Human behaviourbehaviour is based on rational and irrational is based on rational and irrational behaviourbehaviour. Because . Because 
cybernetics analyses the cybernetics analyses the behaviourbehaviour of the market under both perspectives, of the market under both perspectives, 
the science of feedback loops work under all market situations, the science of feedback loops work under all market situations, even under even under 
the worst market psychology.the worst market psychology.

•• 11. Costs are created by getting from one state of a system to a11. Costs are created by getting from one state of a system to another or nother or 
alternatively described:alternatively described:

•• to set a difference costs money.to set a difference costs money.
•• 12. Value is an interpretation of an individual. What one market12. Value is an interpretation of an individual. What one market participant participant 

considers as valuable can be worthless for somebody else.considers as valuable can be worthless for somebody else.
•• 13. Human action as well as the cybernetics of an action has the13. Human action as well as the cybernetics of an action has the tendency to tendency to 

set a difference. set a difference. ItIt´́ss depending on the urgency of transformation how quick depending on the urgency of transformation how quick 
a difference is set.a difference is set.

•• 14. The more feedback loops an economy creates, the faster chang14. The more feedback loops an economy creates, the faster changes can es can 
happen.happen.

•• 15. In a 15. In a realtimerealtime--, as in every other, economy, the interest level, if it is a , as in every other, economy, the interest level, if it is a 
common accepted price for living in the now, depends on the relacommon accepted price for living in the now, depends on the relative tive 
increase of money supply and the cybernetic loops this increase increase of money supply and the cybernetic loops this increase produces.produces.



KEY INDICATOR ANALYSIS MFXKEY INDICATOR ANALYSIS MFX



KEY INDICATOR ANALYSIS DOWKEY INDICATOR ANALYSIS DOW



KEY INDICATOR ANALYSIS GOLDKEY INDICATOR ANALYSIS GOLD



KEY INDICATOR ANALYSIS DOW LONGKEY INDICATOR ANALYSIS DOW LONG



KEY INDICATOR ANALYSIS DOW 30KEY INDICATOR ANALYSIS DOW 30--4040



KEY INDICATOR ANALYSIS DOW 80KEY INDICATOR ANALYSIS DOW 80--9090



CORPORATE GOVERNANCECORPORATE GOVERNANCE
WITH OUR SIGNALSWITH OUR SIGNALS

•• ...... We lead cybernetic innvoationsWe lead cybernetic innvoations..

•• ... We deliver the best signals in the markets... We deliver the best signals in the markets
for trading and for steering your company.for trading and for steering your company.

•• ...... We develop outstanding riskWe develop outstanding risk--management management 
strategies.strategies.

•• ... We design business cockpits.... We design business cockpits.

•• ... We are focused to create true value for... We are focused to create true value for
our customers.our customers.
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